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Since 2008, with the signing of ECFA, the realization of “Three Links” and 
people from the Mainland to Taiwan as individual tourists, the relationship between 
the Mainland and Taiwan has made a rapid progress in the development of 
economic cooperation and people-to-people exchanges. However, the field of 
politics, military, culture and news interaction has lagged far behind. For the 
Mainland and Taiwan, how to consolidate mutual trust, build consensus, create 
conditions and solve problems have become increasingly urgent. In order to 
promote further exchanges and mutual trust between the two sides, Policies need to 
be established on the basis of the mainstream of public opinion. For the mainland, it 
is necessary to expand deep study of the Taiwan public opinion trends, especially 
the research of the carrier of Taiwan "public opinion" - this group of audience can 
not be ignored. 
The thesis analyzes social psychologies and media exposure of the Taiwan 
audiences and explores the ways of communication and integration of cross-strait 
public opinion. The study finds that since the unique geographical environment and 
historical context, the Taiwan audiences have established a kind of unique cultural 
psychology. When dealing with the problem of cross-strait cognition , The 
performance of this can be identified by the complex attitude toward the mainland，
and many people keep the waiting-and-seeing attitude toward unification and 
independence. In the field of communication, they are obviously occupied by the 
reverse psychology and participation awareness, preference for fast-food culture, 
emotional appeal as well as conflict and entertainment content. The awareness of 
classification ,as well as  American and Japanese culture influence their media 
exposure . 
This thesis analyzes the behavior and evaluation of audience contacting with the 
mainland news by the Method of Questionnaire. The research result indicates that 
Network become the most frequently used, and the most important channel to 
obtain information of the Mainland. Taiwan audiences are interested in the news 
about the Mainland's major emergencies. Taiwan audiences contact with the 
Mainland news, because the events of the Mainland are very important to 
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 III
when they work, study and live in the Mainland. Nearly half of the respondents will 
be concerned with the Mainland news almost every day, but still think that the 
number of the news reports on the Mainland is too small, and need to be increased. 
Taiwan audiences believe that the number of positive reports is the same as that of 
negative ones when the media of Taiwan is reporting the news of the Mainland. The 
reports are objective and authentic. While the reports of the Mainland media are 
more positive and less objective, Taiwan audiences don't trust the Mainland media. 
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①周建国  从台湾受众的角度探索电视领域的对台宣传工作[D].   厦门大学,  2007. 











































                                                        





























岸新闻交流开始从单向转变到双向。1992 年 9 月，应台湾海基会的邀请，18 位
大陆记者首次组团赴台采访，打开了两岸新闻界双向交流的大门，实现了两岸新












《经济日报》等 8 家报社设有专属编组处理大陆和两岸新闻，另有 12 家报纸开
                                                        
























































Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
